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Continuing Education for this EPIC Webinar

▪ All continuing education for EPIC Webinars are issued online through the CDC Training 
& Continuing Education Online system (https://tceols.cdc.gov/). 

▪ Those who participated in today’s EPIC Webinar and who wish to receive continuing 
education should complete the online evaluation by January 11, 2021 with the course 
code WC4028. 

▪ Those who will participate in the on-demand activity and wish to receive continuing 
education should complete the online evaluation between January 12, 2023 and 
August 24, 2022 and use course code WD4028. 

▪ Continuing education certificates can be printed immediately upon completion of your 
online evaluation. A cumulative transcript of all CDC/ATSDR CEs obtained through the 
CDC Training & Continuing Education Online System will be maintained for each user.

https://tceols.cdc.gov/


Course Access Code

Course Access Code Text

The course access code is EPIC1209



Pandemic Response Network Web Address

https://pandemicresponsenetwork.org

https://pandemicresponsenetwork.org/


Pandemic Response Network | Community Health Watch https://pandemicresponsenetwork.org

Proprietary and Confidential
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Roundtable Discussion

Mark Sendak, MD, MPP: Population Health & Data Science Lead at Duke Institute for Health Innovation

mark.sendak@duke.edu

Michelle Kreger: Senior Portfolio Director for Global Health at IDEO.org

mkreger@ideo.org

Mary Gray, PhD: Senior Principal Researcher at Microsoft Research

mlg@microsoft.com

Andrew Herrera, MPH, MBA: Executive Director at Curamericas Global

andrew@curamericas.org

Alexandra Valladares, MS: Community Organizer

comunidaddedurham@gmail.com



66

Picture of Oak tree and explanation. 

Oak trees don’t set an intention 
to listen to each other better, or agree 

to hold tight to each other when 
the storm comes. 
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Description of picture

Under the earth, always, they reach for each other, they 
grow such that their roots are intertwined and create a 

system of strength that is as resilient 
on a sunny day as in a hurricane. 
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Perceptions of Contact Tracing

▪ Mixed messaging across media 
outlets

▪ Mixed reactions on social media 
posts

▪ Common challenging themes 
include mistrust, apprehension, 
privacy concerns



Contact Tracing Webpage for General Public

https://www.cdc.gov/coronavirus/2019-ncov/daily-life-coping/contact-tracing.html

https://www.cdc.gov/coronavirus/2019-ncov/daily-life-coping/contact-tracing.html


Contact Tracing Frequently Asked Questions

https://www.cdc.gov/coronavirus/2019-ncov/faq.html#Contact-Tracing

https://www.cdc.gov/coronavirus/2019-ncov/faq.html#Contact-Tracing


Contact Tracing Infographic

Case Investigation

Contact Tracing

https://www.cdc.gov/coronavirus/2019-ncov/downloads/Contact-Tracing-Infographic-FINAL.pdf

https://www.cdc.gov/coronavirus/2019-ncov/downloads/Contact-Tracing-Infographic-FINAL.pdf


“Answer the Call” COVID-19 Contact Tracing Video

▪ Informs the public about contact tracing 
and why they should answer and 
respond to a call from a contact tracer

▪ Explains what to expect during the call

▪ Addresses potential public concerns such 
as:

– Will never be asked for money

– Will never be asked for a social 
security number

– Information received during the call 
is confidential and kept private

“Answer the Call” COVID-19 Contact Tracing Video - YouTube

https://www.youtube.com/watch?v=u3dLoBj3YLo


Contact Tracing Resources for Health Departments

https://www.cdc.gov/coronavirus/2019-ncov/php/open-
america/contact-tracing-resources.html

https://www.cdc.gov/coronavirus/2019-ncov/php/open-america/contact-tracing-resources.html


Contact Tracing Instagram Story



Ongoing Efforts



For more information, contact CDC
1-800-CDC-INFO (232-4636)
TTY:  1-888-232-6348    www.cdc.gov

The findings and conclusions in this report are those of the authors and do not necessarily represent the 
official position of the Centers for Disease Control and Prevention.
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Coalition: What it is slide

Community COVID Coalition

What it is

• An initiative of the CDC Foundation in partnership with NGA & ASTHO

• Initial funding from Facebook for 18 months beginning June 2020

• Coalition focus:

• Support state communication efforts on effective public health interventions to stop 

COVID-19 with focus on contact tracing

• Develop targeted social media postings and make available to all states

• Connect states with Facebook to receive donated ad space to use on Facebook 

platforms

• Reach key audiences: e.g., schools, healthcare professionals



Research, Creative Testing & Asset Development

• Research project was conducted to understand the landscape of awareness 

about contact tracing, as well as attitudes and beliefs.

• Barriers to participating in contact tracing were explored and two initial creative 

concepts were tested.

• The research project was undertaken by SocialQuest, led by Dr. Monica Torres, PhD, 

Founder and CEO.

• Assets include: :30 videos, animations, statics and infographics created by GMMB 

and Toolbox#9 for the Coalition. Plan to continue adding contact tracing assets to 

our library.



How it Works

• Invited all states to participate in the project via communications to Governors 

from NGA and to State Health Officials from ASTHO. Reminders have been 

sent along with some targeted outreach.

• States wishing to participate were asked to send us an email indicating 
Governor or health department approval to participate and identifying a lead 
point of contact – usually someone who manages social media for the health 
department.

• The next step is the Facebook compliance process to ensure the state is 
legally able to accept donated ad credits from Facebook. 

• Following compliance, Facebook’s marketing partner Code3 will work with 
states to customize and target their campaigns. 



How it Works

• When states complete compliance process, they can decide when to run their 
campaigns. They have 90 days to run their campaigns once the clock starts.

• First campaigns will go live the week of December 14th.

• Assets created for the Coalition are owned by the Foundation and are publicly 
available for downloading on the Coalition website: www.COVIDCoalition.org

• States that have joined the Coalition to date: Alabama,  Alaska, Arkansas, 
California,  Connecticut, Illinois,  Iowa, Kansas, Maine, Maryland, New Jersey, 
Pennsylvania, Rhode Island, Virginia and Washington. 

http://www.covidcoalition.org/


Thank You!

Questions?

Email: COVIDCoalition@CDCFoundation.org

www.COVIDCoalition.org

Project Staff

Julie Scofield, Project Director, Jscofield@cdcfoundation.org

Suanne Buggy, Project Deputy Director, Sbuggy@cdcfoundation.org

Brandeis Thompson, Program Assistant, Bthompson@cdcfoundation.org

Alaina Whitton, Emergency Response Manager, Awhitton@cdcfoundation.org
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